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Çal KAYEG Local Act�on Group (Den�zl�)
�mplemented the local products e-commerce
s�te project under the pr�or�ty of "Develop�ng
value-added products".

Çal has been so famous for �ts v�neyards,
grapes and w�nes s�nce anc�ent t�mes that �t
�s rumored that D�onysus, the god of grapes
and w�ne, l�ved here. The v�ntage fest�v�t�es,
wh�ch take place every year w�th ceremon�es
and concerts, are a centur�es-old trad�t�on �n
the d�str�ct. Thanks to �ts fert�le lands, Çal
has been a su�table reg�on for grow�ng many
agr�cultural products throughout h�story.
However, the reg�on has not been able to
take advantage of th�s potent�al unt�l today.

ÇAL LOCAL PRODUCTS ARE
OPENING TO THE WORLD
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The most �mportant reason for th�s �s that the w�ne
grapes are sold d�rectly to the w�ne producers by the
producer. S�nce the grapes are sold to the producers
w�thout be�ng processed by the producers, the added
value created at th�s stage rema�ns low. Therefore, s�nce
the act�v�t�es of the producers cannot go beyond the
l�m�ts of trad�t�onal agr�cultural act�v�t�es, the�r �ncome �s
l�m�ted �n relat�on to th�s.

Çal KAYEG �ncluded a dozen act�v�t�es �n �ts local
development strategy �n order to change th�s s�tuat�on.
F�rst of all, var�ous �nformat�on meet�ngs were held �n
order to conv�nce women producers �n the reg�on that
they could come together under the roof of a cooperat�ve
and process local products together and market them
under a brand.

The a�m of the cooperat�ve was determ�ned as to br�ng
brand value to the med�c�nal and aromat�c plants that are
produced by women, espec�ally Çal gara and sultan�ye
grapes, wh�ch have geograph�cal �nd�cat�ons, �n add�t�on
to the d�vers�ty of agr�cultural products, and to market
them by process�ng by women.

For these purposes, the �dea of a webs�te where
cooperat�ve members can sell the�r products over the
�nternet was agreed upon. As the name of the webs�te, the
name 'cal garas�', whose geograph�cal �nd�cat�on has
been taken, was determ�ned and an e-sales s�te was
establ�shed w�th the name https://www.calgaras�.com.tr/.
Operat�ons such as the management of the webs�te, sales
and stock follow-up of the products are left to the
respons�b�l�ty of the Cooperat�ve w�th a protocol.

W o m e n  p r o d u c e r s  t a k e  a c t i o n



KAYEG and cooperat�ve cont�nue the�r mult�-faceted
act�v�t�es to �ncrease the awareness of the bull garas�
brand and products by part�c�pat�ng �n fa�rs and
promot�ng �n reg�onal fest�vals. In add�t�on to these, Çal
Mun�c�pal�ty, wh�ch always supports Cooperat�ve
act�v�t�es, has allocated a large area for the sale and
d�splay of Cooperat�ve products �n the d�str�ct. Thus, the
Cooperat�ve found the opportun�ty to sell �ts products not
only on the web but also �n the phys�cal env�ronment.

T h e  a i m  i s  t o  e x t e n d  b r a n d i n g  t o  t h e  g e n e r a l  p u b l i c .
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LAG representat�ves state that the�r next goal �s to prov�de
brand�ng to other local products by g�v�ng them an
�dent�ty. Thus, �t �s a�med to ensure local development by
rev�v�ng product�on as a result of del�ver�ng the products to
large masses. The brand�ng goal �s not l�m�ted to products
only, but also �ncludes mak�ng the Çal reg�on a reg�onal
brand as a whole. It �s also among the planned object�ves
that these act�ons w�ll �ncrease employment �n the reg�on.


